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Georgina’s five-year Economic Development and Tourism Strategy, 2024-2028
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Georgina has experienced steady economic
growth in recent years, with key indicators
trending upward. Population growth, an
expanding business community and rising
household incomes all point to a strengthening
local economy and growing confidence in
Georgina as a place to live, work and invest.

Investment activity has expanded through the
development of the Keswick Business Park
(KBP), now with 75 per cent of the first building
occupied since breaking ground in 2022. The
park has generated more than 250 jobs and
continues to attract companies seeking relocation
and expansion opportunities. In 2025, Milwaukee
Tool announced its expansion into Georgina,
further reinforcing the community’s growing
appeal for investment.

To support this momentum, the Town improved
investment processes through coordinated
outreach, stronger lead tracking, the introduction
of new incentives such as the Development
Charges Deferral Program and the approval

of the policy framework to develop Town-wide
incentive programs, ensuring Georgina remains
competitive.

Business retention and entrepreneurship support
also continued to grow. The Town completed

49 formal business visits, with 77 per cent of
employers rating Georgina as a good or excellent
place to do business. And, through the Town’s

partnership with YSpace, entrepreneurship
programming supported 281 Georgina-based
businesses. The continued success over the past
three years led to the confirmed continuation of
this partnership through to 2028.

Tourism remains an important economic driver in
Georgina. The launch of exploregeorgina.ca and
increased outreach and campaigns in partnership
with regional organizations businesses and
stakeholders, increased the awareness of tourism
opportunities reaching more potential visitors.
Supporting events that have an economic

impact on our communities through grants and
marketing and the growth of existing signature
events continued to build civic pride and secured
Georgina with the recognition as Municipality of
the Year by Festivals and Events Ontario.

Visitor experiences were further enhanced
through the new multi-use pathway, vendors at
the beach and wayfinding.

Downtown areas continued to improve
through updated Community Improvement
Plan incentives, event support and seasonal
beautification and planning for construction
projects scheduled for 2026.

Overall, Georgina’s growth in population,
investment, business development, tourism
and downtown revitalization signal long-term
economic stability and growth.

choosegeorgina.ca


https://www.choosegeorgina.ca/
https://www.choosegeorgina.ca/invest-and-grow/business-park
https://www.georgina.ca/municipal-government/development-charges
https://www.georgina.ca/municipal-government/development-charges
https://www.choosegeorgina.ca/invest-and-grow/yspace-georgina-entrepreneurship-hub
https://www.exploregeorgina.ca/
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(7.5% increase since 2024)

Source: Environics Analytics, 2025

View more economic indicators at
choosegeorgina.ca/data


https://www.choosegeorgina.ca/data

Investment Attraction

Since the Keswick Business Park broke ground
in 2022, the first building is now 75 per cent
occupied by four tenants, bringing many new jobs
to the community.

Staff continued to advance a focused and
strategic approach to investment attraction

by improving processes, deepening regional
partnerships, advocating for critical infrastructure
that supports long-term economic growth and by
implementing strategic marketing and outreach.

Enhancing the investment
experience

Progress was made in formalizing Georgina’s
investment inquiry and site selection process
through structured lead tracking, coordinated
follow-up and close collaboration with planning
and development services. There were more
than 100 touchpoints with major developers
and Town staff, alongside active participation

in pre-consultations. The Town also initiated
the development and implementation of a new
tracking system designed to improve efficiency,
transparency and service delivery. Together,
these enhancements have strengthened
responsiveness, streamlined internal coordination
and elevated the overall investor experience.
Hear what recent investors had to say in 2025
about working and investing in Georgina:

“We really feel like the welcome
mat was put out infront of

us. Many of our employees
commented on how easy it was
to work with the Town on permits
and approvals.”~ Tim Trimper,
President of Turf Care Products
Canada

“We have never opened a facility
of this size in this amount of time,
and it wouldn’t have happened
without the municipality being
actively involved in every
stage.”~ Tom Deighton, Senior
Vice President, Sales and Operations at
Imperial Dade

Advancing infrastructure to unlock
growth

Recognizing that infrastructure readiness is
critical to the ability to attract investment, the
Town continued to work with the landowners

in the KBP to prioritize servicing infrastructure.
Advancing water and wastewater capacity
remains essential to enabling future development,
supporting job creation and maximizing the long-
term assessment potential of the business park
beyond the current phase under development.

choosegeorgina.ca


https://www.choosegeorgina.ca/
https://www.choosegeorgina.ca/invest-and-grow/business-park

Expanding industry partnerships
and outreach

To strengthen Georgina’s presence in the
industrial and commercial real estate market, the
Town engaged 21 realtors and brokers through
85 touchpoints, ensuring local employment lands
and development opportunities remain visible

to key industry influencers. Targeted campaigns
with the Society of Industrial and Office Realtors
kept Georgina top of mind, while participation in
the Economic Development Council of Ontario’s
Dragon’s Den further expanded awareness and
secured new leads among professional site
selectors. This allowed Town staff to connect
with more than 12 individuals representing hotel
chains and developers interested in opportunities
in Georgina.

Karyn Stone, Manager of Economic Development and Tourism, with
reprentatives from EDCO and the Ministry of Tourism Culture and
Gaming at the Tourism Investment Dragon’s Den Event.

We continued to collaborate with York Region,
securing $15,000 through the York Region
Foreign Direct Investment Partnership Fund

to support targeted investment marketing.
Staff also worked closely with their team to
support business resiliency and expansion,
making connections with provincial and federal
representatives.

Elevating Georgina’s investment
brand and marketing the Keswick
Business Park

Touring Pulp Moulded Products during a site visit with York Region.
|

The Town continued its investment attraction
marketing efforts while actively promoting

the Keswick Business Park and available
employment lands. Ongoing enhancements to
choosegeorgina.ca, including a new testimonial
investment video, more than 25 business
spotlights, weekly market opportunity promotion
and targeted campaigns, helped contribute to
more than 40 ICI investment leads and a 25 per
cent increase in website traffic, with more than
one-third of visits coming from outside Canada.

Georgina Mayor and Council members and senior management
of Imperial Dade and Pulp Moulded Products Canada at their joint
grand opening celebration event.

Collaboration with CAP Inc. and business park
tenants supported new tenant announcements,
grand opening celebrations and targeted digital
campaigns to bring awareness of investment
and momentum. Together, these efforts

ensure shovel-ready industrial and commercial
lands remain highly visible to site selectors
and decision-makers, reinforcing Georgina’s
reputation as an investment-ready community.

Enhancing investment incentive
To strengthen Georgina’s competitiveness and
support new development, a Development
Charges Deferral Program was introduced,
designed to encourage retail, industrial and
rental housing projects. By allowing eligible
developments to defer development charges for
several years, the program helps reduce upfront
costs and improves project feasibility. This new
incentive positions Georgina more competitively
within the region.



https://capproperties.ca/
https://www.georgina.ca/municipal-government/development-charges
https://www.georgina.ca/municipal-government/development-charges

